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@ Lee, M.J. (1985) ”Self- esteem and social
identity in basketball fans: A closer look
at basking-in-reflected glory.”
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@ Hughson, J.(1998) ”Soccer support and
social identity.”
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3 Dietz-Uhler, B.&Murrell, A.(1999)” Ex-
amining fan reactions to game outcome
s:a longitudinal study of social identity.”
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@ Laverie,D.A. & Arnett, D.B.(2000)” Fac-
tors affecting fan attendance: the influence
of identity salience and satisfaction.”
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® Stott,C.,Hutchison,P.& Drury,J.(2001)”
"Hooligans’ abroad? Inter- group dynamics,
social identity and participation in collective’
disorder’ at the 1998 World Cup Finals.”
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® Wann, D.L., Morris-Shirkey, P.A.,
Peters, E.J. & Suggs, W.L.(2002)” Highly
identified sport fans and their conflict
between expression of sport knowledge
and biased assessments of team perfor-
mance. ”
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@ Kauer, K.J.(2002)” Scary dykes and
feminine queens : Stereotypes and the
conflicting social identities of female
athletes.”
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Van Leeuwen, L., Quick, S., & Daniel,
K.(2002)” The sport spectator satisfaction
model: A conceptual framework for under-

standing the satisfaction of spectators.’
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©® Krane,V., Barber, H., & McClung, L.R.
(2002) ”Social psychological benefits of
Gay Games participation: A social identity
theory explanation.”
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@ Krane, V. and Barber, H.(2005) ” Identity
tensions in lesbian intercollegiate coaches.”
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@ Zucchermaglio,C.(2005) ”Who wins and
who loses:The rhetorical manipulation of
social identities in a soccer team.”
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@ Margas, N.,Fontayne, P.,& Brunel, P.C.
(2006) ”Influences of classmates’ ability
level on physical self-evaluations.”
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@ Boyle, B.A. & Magnusson, P.(2007)”
Social identity and brand equity formtion:
A comparative study of collegiate sports
fans.”
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@ Nassis,P.,Theodorakis, N.D.,Vlachopoulos,
S.P..,& Afthinos,Y.(2007)” The relation-
ship between team identification and loy-
alty in professional sports.”
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@® Boen, F. Vanbeselaere, N.,Pandelaere,
M. Schutters, K.,& Rowe,P.(2008)”When
your team is not really your team any-
more . |dentification with a merged basketball
club.”
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cerning the effect of athlete endorsements
on brand and team -related intention. ”
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@ Dimmock, James A. &Gucciardi, Daniel
F.(2008)” The utility of modern theories
of intergroup bias for research on ante-
cedents to team identification.”
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